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Peer Reviewed Journal Articles

Birtch, T. A., Chiang, F. F., Cai, Z., & Wang,
J.. 2021 May. "Am | choosing the right ca-
reer? The implications of COVID 19 on the
occupational attitudes of hospitality man-
agement students”. International Journal of
Hospitality Management. (A*) 95.

Abstract: The hospitality industry is under
threat from COVID-19 and the possibility of
future crises remains very real. To improve
understanding of how such a crisis impacts the
attractiveness of pursuing a career in the hos-
pitality industry, this study examines the effects
of negative emotions invoked by COVID-19 on
hospitality management students’ occupational
attitudes. Using a sample of 425 students, we
find that in addition to diminishing their occupa-
tional identification and in turn, job choice in-
tentions, that the effects of these negative
emotions are channeled through three salient
motivational pathways, namely self-efficacy,
intrinsic and extrinsic motivation, and passion.
Thus, the study not only advances theory by
providing a more nuanced conceptualization of
the effects of negative emotions on occupation-
al attitudes but it identifies important leverage
points that can be harnessed to help mitigate
the harmful emotional effects of a crisis, such
as COVID-19, important and timely contribu-
tions that the authors hope will benefit aspiring
hospitality industry talent and help restore the
attractiveness of careers in the hospitality in-
dustry. Future research directions and implica-
tions to theory and practice are discussed.
Paper: https://doi.org/10.1016/
j.iihm.2021.102931

Contact: fchiang@ceibs.edu

Boo, C. and Kim, C.. 2021. "Institutional
ownership and marketing myopic manage-
ment". Applied Economics Letters. 28, 2,
148-152.

Contact: chkim@ceibs.edu

Cheng, Lin, Jaggi, Jacob and Young, Spen-
cer. forthcoming. "Does Restricting Manag-
ers’ Discretion through GAAP Impact the
Usefulness of Accounting Information in
Debt Contracting?". Contemporary Ac-
counting Research. (FT50).

Contact: chenglin@ceibs.edu

Child, Travers Barclay.. forthcoming.
"Losing Hearts & Minds: Aid and Ideology".
Journal of Conflict Resolution . (A*).

Contact: t.b.child@ceibs.edu

Crongqyvist, Henrik, Warachka, Mitch and
Yu, Fang (Frank). forthcoming. "Does Fi-
nance Make Us Less Social?". Journal of
Financial and Quantitative Analysis.
(FT50).

Contact: fyu@ceibs.edu

Du, F., Erkens, D.H. and Xu, K.. 2021.
"Gender Differences in Decision-Making:
Implications for Business Leaders". China
Management Accounting Review. 16, 2, 109
-122.

Contact: david.erkens@ceibs.edu

Fang, T., Gunderson, M., & Lee, B. Y.. 2021.
"Can Older Workers be Retrained? Canadi-
an evidence from worker-firm linked data".
Relations Industrielles/Industrial Relation.
76, 3, 429-452.

Contact: blee@ceibs.edu

Greeven, M., Xin, K. R. & Yip, G. S.. 2021
Sep. "How Chinese Retailers Are Reinvent-
ing the Customer Journey". Harvard Busi-
ness Review. (FT50) 84-93.

Contact: katherinexin@ceibs.edu

Hsu, Y-S., Chen, Y P., Shaffer, M. A., &
Chiang, F. F. T. . forthcoming. "Knowledge
exchange between expatriates and host
country nationals: An expectancy value
perspective". Journal of Global Mobility.
Contact: fchiang@ceibs.edu

Hsu, Y-S., Chen, Y P., Chiang, F. F. T, &
Shaffer, M. A.. forthcoming. "It takes two to
tango: Knowledge transfer between expat-
riates and host country nationals". Human
Resource Management. (FT50).

Contact: fchiang@ceibs.edu

Kim, T.Y., David, E. M., Chen, T., & Liang,
Y.. forthcoming. "Authenticity or self-
enhancement? Effects of self-presentation
and authentic leadership on trust and per-
formance". Journal of Management. (FT50).

Contact: edavid@ceibs.edu
tykim@ceibs.edu

Kim, T.-Y., David, E., & Liu, Z.. 2021. " Per-
ceived cognitive diversity and creativity: A
multilevel study of motivational mecha-
nisms and boundary conditions". Journal
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of Creative Behavior. 55, 1, 168-182.

Contact: tykim@ceibs.edu
edavid@ceibs.edu

Kim, T.-Y., Liden, R. C,, Liu, Z., & Wu, C.. forthcoming.
"The Interplay of Leader—Member Exchange and Peer Men-
toring in Teams on Team Performance via Team Potency".
Journal of Organizational Behavior. (A*).

Contact: tykim@ceibs.edu

Lee, Jean S K and Xu, Dongjie. forthcoming. "From mine
to ours: a dynamic process model in developing ethical
culture the case of Alibaba". Asia Pacific Business Re-
view.

Abstract: Organizational culture (including ethical culture) is
argued to be greatly influenced by the founder or leader of the
organization. However, little is known about how a founder
takes procedural steps to transmit his or her personal ethical
values to the whole organization. Based on an in-depth case
study of Alibaba, a Chinese internet-based company, this re-
search develops a process model to uncover the dynamics of
developing an ethical organizational culture. The model articu-
lates four mechanisms in four processes adopted by both the
leaders and followers. The analysis shows that the develop-
ment of an ethical culture is nonlinear and interactional, and
that the founder and subordinates play different roles in the
various phases of the development of an ethical culture.
Paper: https://www.tandfonline.com/eprint/
ZCAIIDCWA4GAV3I67HBT/full?
target=10.1080/13602381.2021.1989154

Contact: jeanlee@ceibs.edu

Lu, M., Mo, D. and Du, F.. 2021 May. "Exercise, grades,
stress, and learning experiences during remote learning
due to the COVID-19 pandemic”. Journal of Emerging In-
vestigators.

Paper: https://emerginginvestigators.org/articles/exercise-
grades-stress-and-learning-experiences-during-remote-
learning-due-to-the-covid-19-pandemic

Contact: feidu@ceibs.edu

Meyer, K., Prashantham, S., & Xu, S.. 2021.
"Entrepreneurship and the Post-COVID-19 Recovery in
Emerging Economies"”. Management and Organization
Review. 17, 5, 1101-1118.

Contact: sprashantham@ceibs.edu

Nayyar, R. and Prashantham, S. . 2021. "Subnational insti-
tutions and EMNE acquisitions in advanced economies:
institutional escapism or fostering?". Critical Perspectives
on International Business. 17, 3, 417-443.

Contact: sprashantham@ceibs.edu

Park, Hyun Young. 2021. "How Consumers Spend and
Distribute Money Tainted by Anger". Journal of Distribu-
tion Science. 19, 7, 51-59.

Abstract: Purpose: Anger has become one of the dominantly
experienced emotions in recent years, particularly under the
COVID-19 pandemic. Considering the critical role that anger
plays in consumers' lives, the present research examines how
feeling angry about money influences consumers' spending

and money distribution decisions. Research design and methodol-
ogy. Three experiments were conducted using different emotion
induction methods (i.e., dictator game, autobiographical recall,
and scenario). Results. Feeling angry about money decreased pro
-social spending (i.e., less money distribution to the others), but it
did not affect virtuous or utilitarian spending for the self—unlike
past finding on negative feelings that increased utilitarian spend-
ing. Furthermore, whereas anger-tainted money decreased pro-
social spending of that money, guilt-tainted money increased pro-
social spending. However, the effects of guilt versus anger were
not completely symmetrical. The antagonistic effect of anger was
diffusive across spending on distant and close others, whereas
the pro-social effect of guilt was limited to distant others. Conclu-
sions: These findings help policy makers and financial institutions
forecast how money will be distributed or circulated when it is
likely to be dampened by anger under the pandemic. They also
highlight the importance of examining the effects of discrete emo-
tions (e.g., anger vs. guilt) beyond valence.

Paper: http://www.koreascience.or.kr/article/
JAKO202119453004142.do

Contact: hpark@ceibs.edu

Park, Hyun Young and Chang, Sue Ryung. forthcoming.
"When and How Brands Affect Attribute Weights in Consum-
er Decision Processes". European Journal of Marketing. (A*).
Abstract: Purpose. This research investigates when and how
brands influence attribute importance weights. Most past studies
modelling consumer decision processes treated the brand of a
product as an attribute parallel to the price, color, or size of a
product; and as a result, those studies assigned an equal (i.e.,
non-contingent) importance weight across brands for each attrib-
ute. In contrast, we introduce a brand-contingent attribute-
weighting process, in which brand is a higher-order construct that
influences attribute importance. Methodology/approach. We pre-
sent a multi-level choice model in which the importance weight of
an attribute can vary across brands. We then estimate the model
using real purchase data and survey data from airline industry.
Findings. We find that attribute importance weights are contingent
upon two aspects of a brand—the perceived relative position of
the brand and consumers’ brand usage experiences. Specifically,
when consumers perceive a brand to be inferior to its competitors
in a given attribute, they generally place greater weight on that
attribute for that brand. In contrast, when consumers perceive a
brand to be superior to its competitors in a given attribute, only
consumers with extensive brand usage experiences place greater
weight on that attribute for that brand. Practical implications. Our
findings provide managerial insights on brand positioning and
segmentation strategies using consumers’ brand usage experi-
ences. Originality/Value. We advance the literature on consumer
decision processes by modeling an attribute-weighting process
that is contingent upon brands. We model this process based on
consumer behavior theories and estimate the model using real
market data.

Contact: hpark@ceibs.edu

PolidoroJr, F., & Yang, W.. 2021 July. "Corporate Investment
Relationships and the Search for Innovations: An Examina-
tion of Startups’ Search Shift Toward Incumbents". Organiza-
tion Science. (FT50) 32, 4, 909-939.

Contact: wyang@ceibs.edu

Prashantham, Shameen. 2021. "Partnering with startups


mailto:tykim@ceibs.edu
mailto:edavid@ceibs.edu
mailto:tykim@ceibs.edu
https://www.tandfonline.com/eprint/ZCAIIDCWA4GAV3I67HBT/full?target=10.1080/13602381.2021.1989154
https://www.tandfonline.com/eprint/ZCAIIDCWA4GAV3I67HBT/full?target=10.1080/13602381.2021.1989154
https://www.tandfonline.com/eprint/ZCAIIDCWA4GAV3I67HBT/full?target=10.1080/13602381.2021.1989154
mailto:jeanlee@ceibs.edu
https://emerginginvestigators.org/articles/exercise-grades-stress-and-learning-experiences-during-remote-learning-due-to-the-covid-19-pandemic
https://emerginginvestigators.org/articles/exercise-grades-stress-and-learning-experiences-during-remote-learning-due-to-the-covid-19-pandemic
https://emerginginvestigators.org/articles/exercise-grades-stress-and-learning-experiences-during-remote-learning-due-to-the-covid-19-pandemic
mailto:feidu@ceibs.edu
mailto:sprashantham@ceibs.edu
mailto:sprashantham@ceibs.edu
http://www.koreascience.or.kr/article/JAKO202119453004142.do
http://www.koreascience.or.kr/article/JAKO202119453004142.do
mailto:hpark@ceibs.edu
mailto:hpark@ceibs.edu
mailto:wyang@ceibs.edu

Published: Jan 18®, 2022 | China Europe International Business School /U\CEIBS

5? Newsletter
= | Faculty Research Publications

globally: Distinct strategies for different locations". Cali-
fornia Management Review. 64, 3, 123-145.
Contact: sprashantham@ceibs.edu

Ramasamy, B., Wu, H. and Yeung, M.. forthcoming.
"Hosting annual international sporting events and tourism:
Formula-1, golf or tennis?". Tourism Economics.

Contact: bramasamy@ceibs.edu

Ramasamy, B., Zhang, J., Au, A. and Yeung, M. . 2020.
"The trapped dragon: A province-by-province analysis of
the middle-income trap in China". Agenda:A Journal of
Policy Analysis and Reform. 27, 1, 5-32.

Contact: bramasamy@ceibs.edu

Wang, Yajin. forthcoming. "A Conceptual Framework of
Contemporary Luxury Consumption". International Jour-
nal of Research in Marketing. (A*).

Contact: yajinwang@ceibs.edu

Wanderley, C., Cullen, J. and Tsamenyi, M.. 2021. "The
unfolding rationales surrounding management accounting
innovations: a balanced scorecard case". Accounting,
Auditing and Accountability Journal.

Contact: mtsamenyi@ceibs.edu

Wang, A. C., Chen, Y., Hsu, M. S,, Lin, Y. C., & Tsai, C. Y..
forthcoming. "Role-based paternalistic exchange: Explain-
ing the joint effect of leader authoritarianism and benevo-
lence on culture-specific follower outcomes". Asia Pacific
Journal of Management.

Contact: wac@ceibs.edu

Wang, Q., Oshri, I., Zhao XD.. forthcoming. "Value cocrea-
tion in new service development: a process-based view of
resource dependency”. European Journal of Marketing.
(A%).

Contact: xiande@ceibs.edu

Wang, Yajin. forthcoming. "Residential Mobility and Con-
sumer Research". Journal of Consumer Psychology.
(FT50).

Contact: yajinwang@ceibs.edu

Ying, H., Chen, L. J., Zhao, X. D.. 2021. "Application of text
mining in identifying the factors of supply chain financing
risk management". Industrial Management & Data Sys-
tems. 121, 2, 498-518.

Contact: xiande@ceibs.edu

Zhao, H. & Liu, Q.. forthcoming. "Entrepreneurial Passion:
A meta analysis of three measures". Entrepreneurship:
Theory and Practice. (FT50).

Contact: zhaochao@ceibs.edu

Zhu, Tian and Lai, Pingyao. forthcoming. "China Economic
Review". China Economic Review.

Contact: ztian@ceibs.edu

Trade Journal Articles

Cai, Guiyu and Lee, Jean. 2021. "FFAIRF AWK TRER B

iR". XL W (China Family Business Review) . 6, 68-70.
Contact: jeanlee@ceibs.edu

Fang, Yue. 2021. "$ IR EN = HEES5=MRG". 4. 24.
Contact: fyue@ceibs.edu

Han, Jian. 2021. "Taking the whole picture and choosing the

long journey". Harvard Business Review (Chinese) .
Contact: jianhan@ceibs.edu

Lee, Jean. 2021. "RrEAHI TR R BIER". KA W (China
Family Business Review) .11, 4.
Contact: jeanlee@ceibs.edu

Lee, Jean and Cai, Guiyu. 2021. "#HME 5 M5 TV BAT#
STEMY M TME SR TSN KR AR . KA W

(China Family Business Review) . 11, 48-54.
Contact: jeanlee@ceibs.edu

Lee, Jean and Cai, Guiyu. 2021. "SR 4L &AL R 1R
JEEHE K", #EAM (China Family Business Re-

view) . 4,44 47.
Contact: jeanlee@ceibs.edu

Lee, Jean and Tan, Ruofeng. 2021. "fEHlH HRE 5 RK it
VR KEBRFE". KL W (China Family Business Re-

view) . 2, 58-61.
Contact: jeanlee@ceibs.edu

Prashantham, S.. 2021. "How corporates can partner with
startups for SDGs". CEO Today.

Paper: https://www.ceotodaymagazine.com/2021/11/how-
corporates-can-partner-with-startups-for-sdgs/

Contact: sprashantham@ceibs.edu

Rui, Meng. 2021 Feb. "W &N EPRLE". SHFHTime.
Contact: oliver@ceibs.edu

Rui, Meng. 2021 Sep. "“BRITESG UL RIL R BHIME"". KHAW
(China Family Business Review) .

Contact: oliver@ceibs.edu

Rui, Meng and Yin, Jack. 2021 Nov. "R EF & & KB E
F—BRIMMETE.". KL (China Family Business
Review) .

Contact: oliver@ceibs.edu
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Sheng, Songcheng and Sun, Dan. 2021. "#E MR Bk K
WEARERS FR—FRERYREHRMENRR". #HE
AL 8.

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng. 2021 Apr. " AR T EMbN RAREREE
FIERIRIE". BEEFER.

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng. 2021. " BRI RE K MBERABRE". /A4
SR T.

Contact: ssongcheng@ceibs.edu

Wang, An-Chih Andrew. 2021. "f$BkE 8, SFE “QIFE
#7". Harvard Business Review (China).

Contact: wac@ceibs.edu

Xin, K. R. & Yan, J. . 2021 Nov. " Reigniting (EJR) ". Busi-
ness Review. 5.
Contact: katherinexin@ceibs.edu

Xin, K. R. & Yan, J.. 2021 Oct. "Who will win eventually?

(ERERRBIBL)S) ". Business Review. 5.
Contact: katherinexin@ceibs.edu

Xu, Bin. 2021. " ZABEH%, W HEHEFR" EFERE
HE.
Contact: xubin@ceibs.edu

Xu, Dongjie and Lee, Jean. 2021. "B R IHKFERTSH
FERAGME NP A FBEAWEELWAA™. SCEALWY (China

Family Business Review) .9, 67-69.
Contact: jeanlee@ceibs.edu

Yang, Wei. 2021 Aug. "SREBAK“HT”, ARRETH2
fabl? ". Harvard Business Review (Chinese).

Contact: wyang@ceibs.edu

Newspaper/Media Articles

Bourgouin, Andre and Bouteiller, Eric. 2021 Aug 16. China
Strives for First-In-Class Drug Innovation with New Patent
Law. Pharma Boardroom (London).

Paper: https://pharmaboardroom.com/articles/china-strives-for
-first-in-class-drug-innovation-with-new-patent-law/

Contact: beric@ceibs.edu

Bouteiller, Eric.. 2021 Feb 8. China’s National Reimburse-
ment Drug List (NRDL) 2020: What Reward for Innova-
tion?. Pharma Boardroom (London).

Paper: https://pharmaboardroom.com/articles/chinas-national-

reimbursement-drug-list-nrdl-2020-what-reward-for-innovation/

Contact: beric@ceibs.edu

Chen, Shaohui. 2021 Jul. 13. B AIF3N 1, FRAVEBEGHE? .
CEIBS Official Wechat.
Contact: csophie@ceibs.edu

Fang, Yue. 2021 Oct 6. & BR: R AFBWRERH, Gl
RAEG Y. BIFITER.
Contact: fyue@ceibs.edu

Fernandez, Juan, David, Emily and Chen, Shaohui. 2021. Is
innovation over-rated?. CEIBS Official Wechat.
Contact: csophie@ceibs.edu

He, Jinyu. 2021 April 22. REMH SRR, HITTHERE. BT
3

Contact: jinyuhe@ceibs.edu

He, Jinyu. 2021 Jul. 9. \MESKERISHTE, HKREKTHRUREE

g ? . CEIBS Knowledge.
Contact: jinyuhe@ceibs.edu

He, Jinyu. 2021 Nov. 12. COP26% %, RYIMEERABLRX? .
CEIBS Knowledge.
Contact: jinyuhe@ceibs.edu

Huang, Sheng. 2021 Nov. 15. JbtRZFF58: LTFNKE. SHH
TR,

Contact: shenghuang@ceibs.edu

Huang, Sheng. 2021 Dec 6. #4:: ETARBEEFTEARELE.
BIFER.

Contact: shenghuang@ceibs.edu

Huang, Sheng. 2021 Dec 6. Efforts to spur investor interest
key to BSE. China Daily.
Contact: shenghuang@ceibs.edu

Huang, Sheng. 2021 Nov. 8. A [RE AT R ES L, HAHE
AT TN, o HERTR.

Contact: shenghuang@ceibs.edu

Huang, Sheng. 2021 Aug. 13. 2l FT T, SRR . H#—H£.

Contact: shenghuang@ceibs.edu

Huang, Sheng. 2021 Aug. 12. /N R _E T T s 0 K R B
P

Contact: shenghuang@ceibs.edu

Huang, Sheng. 2021 Feb. 2. Industrial integration, mindset
overhaul key to value creation, development. China Daily.
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Contact: shenghuang@ceibs.edu Rui, Meng and Yin, Jack. 2021 May 22. & EAR F A & 4t

SIERBERN. F—WHE (CBN) .
Huang, Sheng. 2021 Jan. 4. 2021 £, FEMWHEIGKIIRR  Contact: oliver@ceibs.edu

KA Y8, F—HE.

Contact: shenghuang@ceibs.edu Rui, Meng and Yin, Jack. 2021 May 24. JTER (328 — C T
BE. P2 BN) .
Park, Hyun Young. 2021 Nov. 24. Does pleasure affect égoﬁfzﬁi oIivf@(z?s.egﬁ )

perceptions of price? A look at hedonic vs utilitarian pur-
chases. CEIBS Knowledge.

Paper: https:/www.ceibs.edu/new-papers-columns/20436 Rui, Meng and Yin, Jack. 2021 May 24. # & S22 HEME %
Contact: hpark@ceibs.edu A, B—4E (CBN) .

Contact: oliver@ceibs.edu
Park, Hyun Young. 2021 May 4. How donors’ regulatory

focus changes the effectiveness of a sadness-evoking

charity appeal. CEIBS Knowledge. Rui, Meng and Yin, Jack. 2021 May 24. & EENREN S
Paper: https://www.ceibs.edu/new-papers-columns/how- > REERERERE. £—H%Z (CBN) .
donors%E2%80%99-regulatory-focus-changes-effectiveness- Contact: oliver@ceibs.edu

sadness-evoking-charity-appeal

Contact: hpark@ceibs.edu

Rui, Meng. 2021 May 24. “XUB" KEHRITE S &Rigsfiiit

Rui, Meng. 2021 Jul. 19. SSRBHAI" Bx, “BUet REE éo?nt'af?ﬁoj(lib\;fr' ceibs.edu
: @ .
. FEZER.

Contact: oliver@ceibs.edu
Rui, Meng and Yin, Jack. 2021 May 25. A L A &SR EN

Rui, Meng and Yin, Jack. 2021. JS R HH A% o [ 257 - 357 fﬂkj‘i%ﬁlﬁ ﬁ‘@‘ff d( CBN) .
N 5 5 H (@ .
%ﬁé ﬂﬁl’ﬁ% iﬁﬁ?ﬁ?& ontact: olliver@ceibs.edu

Contact: oliver@ceibs.edu

Rui, Meng and Yin, Jack. 2021 May 26. MARk - 17 24 & FF {74

Rui, Meng. 2021 Jul. 19. SEH“BEHA HAR, “BEh"REE é\’ﬁtﬁﬁtmlﬁ ﬁf?gd (CBN) .
: oliver@ceibs.
BB HEZEIR ontact: oliver@ceibs.edu

Contact: oliver@ceibs.edu
Rui, Meng and Yin, Jack. 2021. A EF A& SR AEEHFZ

Rui Meng, and Yin, Jack. 2021 Aug. 11. RS EZy WEEHRHT? . £ (CBN) .

BRI e SUB RIS, [ AT B 2548, Contact: oliver@ceibs.edu
Contact: oliver@ceibs.edu

Rui, Meng and Yin, Jack. 2021 Jun. 1. #R3<0 BRAR AN A FH

Rui Meng, and Sun, Weiyu.. 2021 Feb. 1. #iF& XTI, ?gfgctﬁiﬁ% ngg’iéu
: @ .
WM BB R B, F— B 4£(CBN) .
Contact: oliver@ceibs.edu
Rui, Meng and Yin, Jack. 2021. S5 ARV i & L B 4

Rui Meng and Sun Weiyu. 2021 Mar. 29. #&, ¥FHEZAL I_:Eﬁﬁt? .tﬁ‘;*l—_ﬁa‘zé (_(;BN; .
:oliver@ceibs.edu
*t? . E—Z(CBN). ontact: oliver@ceibs.edu

Contact: oliver@ceibs.edu
Rui, Meng and Yin, Jack. 2021 Jun. 4. F AR K= 5 R 54

Rui Meng and Sun, Weiyu.. 2021 Apr. 9. 34 St EH ?ﬁ:ﬁfi f‘ﬁ—’i e(d CBN) .
- .
4?7 . B—IHL(CBN) . oliver@ceibs.edu

Contact: oliver@ceibs.edu
Rui Meng and Sun Weiyu. 2021 Jun. 18. #: F-&EILHMES T

Rui Meng and Sun, Weiyu. 2021 Apr. 29. 2021 —Z ¥ -t ?o?nt.aﬁ—o%‘%r (;Bli\’s)e-d
H [\ (@ | . u
f#tr. E—IZ(CBN).

Contact: oliver@ceibs.edu
Rui, Meng and Yin, Jack. 2021 Jul. 16. 4 E BT 5 8% 0 7E i
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#..8—% (CBN) .
Contact: oliver@ceibs.edu

Rui Meng and Sun Weiyu. 2021 Aug. 2. % ER#: ABESE

ZEEETHAY . E—HE (CBN) .
Contact: oliver@ceibs.edu

Rui Meng and Sun Weiyu. 2021 Nov. 5. 2021 ==FAEXT
BReEATL? . E—HZ(CBN) .
Contact: oliver@ceibs.edu

Sheng, Songcheng. 2021 Nov.7. F#F: ARTHCIHES%,
BHETYEFRRME. AEAMYE.

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng. 2021 Nov. 7. BA: EHFETHZETE
BEBHEATT, STARBENR. AEAMITE.

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng. 2021 Nov. 9. B F: FATHBRHSIFET
ERREMMBE. £ M.

Contact: ssongcheng@ceibs.edu

Sheng, Songcheng. 2021 Dec. 30. BHAR: JMEL T HFI
Bl MAZERBERY AR £H2FR.

Contact: ssongcheng@ceibs.edu

Wang, An-Chih Andrew. 2021 Feb 29. )\ K RIM 1 & R HI%
T, RAFBS“EIZEBE"HME. CEIBS WeChat Offi-

cial Account.

Contact: wac@ceibs.edu

Wang, An-Chih Andrew. 2021 June. PRI <G 2. 47

M.
Contact: wac@ceibs.edu

Wang, An-Chih Andrew, Farh, Larry Jiing-Lih and
Takeuchi, Riki . 2021 Sep. 23. Can culturally contextual
leadership sustain Asia’s economic ascendancy?. CEIBS
WeChat Official Account.

Contact: wac@ceibs.edu

Wang, Qi. 2021. AIRAR, AKEHSAIEHE, EEKE—%F7 .

BN, E—ME, FUMEAIRET, PSS HLE
Contact: gwang@ceibs.edu

Wang, Qi. 2021. 475 — KT HEREKB— M AB10E? BEEH
ERRRE. ML, BHIR, PHUBGAIAS, PHSHLE
Contact: gwang@ceibs.edu

Wang, Qi. 2021. (ZMEHE) BEEERE, WRDGHET T

1, RENEEEETS? . FRHEINE, FHSHLE
Contact: gwang@ceibs.edu

Wang, Qi. 2021. Art of Marketing Blind Boxes with Eyes Wide
Open. China Daily, CEIBS website.
Contact: gwang@ceibs.edu

Wu, Howei. 2021. Foreign companies in China remain confi-
dent, survey says. CEIBS knowledge.
Contact: howeiwu@ceibs.edu

Xu, Bin. 2021 Feb 2. &1\ B SR I . FOERE#EA %
£
Contact: xubin@ceibs.edu

Zhang, Yu. 2021 Jan. 4. #1895 j5, IEEKHERNE. CEIBS
Knowledge.

Contact: zyu3@ceibs.edu

Zhang, Yu. 2021 Jan. 12. JM{E3.7 Z AHIAEENS, KRBT

##95 J5 KIAURIET. CEIBS Knowledge.
Contact: zyu3@ceibs.edu

Zhang, Yu. 2021 Dec. 13. BB EZARBE—IME LZET
i) /8. CEIBS Knowledge.
Contact: zyu3@ceibs.edu

Zhao, Xinge. 2021 Jul. 11. Ronald or Kane, Who Deserves to
Win the Golden Shoe in Euro 2021? How to Set Quantitative
Standards in Performance Measurement. CEIBS WeChat Offi-
cial Account.

Contact: zxinge@ceibs.edu

Zhao, Xinge. 2021 Dec. 5. Ten Years of Excellence | The 10th
Anniversary of CEIBS FMBA Program. CEIBS WeChat Official
Account.

Contact: zxinge@ceibs.edu

Zheng, Xue. 2021 Apr. 6. XA For/NAE ? 0B B K2 For/h
AF? WfTHRBHBE? FUGRX 3T T REFREEAE? Hik
X4 TN KT, B

Contact: xzheng@ceibs.edu

Zheng, Xue. 2021 Apr. 22. When and why do leaders uphold
rules in the workplace? . CEIBS Official Wechat.
Contact: xzheng@ceibs.edu

Zhu, Tian. 2021 Dec. 8. FEMAWTOR A& 2 (2B ETF K.
FrHR
Contact: ztian@ceibs.edu

Zhu, Tian. 2021 Nov. 2. fFEDMIRENEE: X BRFIREFF IR
BE. MR
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Contact: ztian@ceibs.edu
Zhu, Tian. 2021 Nov. 1. 3R EH BERNWRIESEE. L5 0sE

R
Contact: ztian@ceibs.edu

Books

He, Jinyu. 2021. CEIBS CSR White Paper.
Contact: jinyuhe@ceibs.edu

Lee, J. S., & Zhang, A. Y. . 2021. Crossroads of Family
Businesses in China: Succession and Transformation.
World Scientific Publishing.
Contact: jeanlee@ceibs.edu

Sheng, Songcheng. 2021. [7 &4 FHZEF SE@ T EE
Rl HH AR AL

Contact: ssongcheng@ceibs.edu

Xin, Katherine Rong. 2021. # &/t 7 R /RZ £ Y. Chi-
na Machine Press.
Contact: katherinexin@ceibs.edu

Zhao, Xiande and Tang Fangfang. 2021. X Z&E065 ML M4E.

A B RK 2 H AR
Contact: xiande@ceibs.edu

Zhou, Dongsheng and Ruan, Liyang. 2021. Survey on
CEIBS Senior Care Market . CEIBS.
Contact: zdongsheng@ceibs.edu

Zhu, Tian, Zhang, Hua, Li, Mingjun and Pi, Xin. 2021 Dec.

2021 FIREMBA % 3 £V £ FR 1L 172 #2021 CEIBS Re-
search Report on the Global Expansion of CEIBS EMBA
Students' Companies. CEIBS.
Contact: ztian@ceibs.edu

zhua@ceibs.edu

Imingjun@ceibs.edu

Book Chapters

Cheng Few Lee and Oliver Rui 2021. "Does Trading Vol-

ume Contain Information to Predict Stock Returns? Evi-

dence from China’s Stock Markets". Handbook of Invest-
ment Analysis, Portfolio Management, and Financial De-
rivatives. World Scientific.

Contact: oliver@ceibs.edu

Cheng Few Lee and Oliver Rui 2021. "Stock Returns and
Volatility on China’s Stock Markets". Handbook of Invest-
ment Analysis, Portfolio Management, and Financial De-
rivatives. World Scientific.

Contact: oliver@ceibs.edu

Lee, J. and Wang, AC. forthcoming. "The Changing Faces of
Leadership in Contemporary Chinese Organizations". Hand-
book of Chinese Business and Management. Routledge .
Contact: jeanlee@ceibs.edu

Xin, K.R., Wood, J.D. 2021. "Coaching for Leadership Devel-
opment: A conversation”, Woo, M., Payne, T., Warner J. &
Hansenfratz J.. Leadership Coaching in China. Fielding Uni-
versity Press.

Contact: katherinexin@ceibs.edu

Yang, X., Zhou, Y., Chen, R. and Carney, R.W. 2021. "What
Drives Regional Innovation Capacity Build-Up in China?".
Business Practices, Growth And Economic Policy In Emerg-
ing Markets. 89-113.

Contact: carney.richard@ceibs.edu

Cases

Bouteiller, Eric and Liu, Geng. 2021. "Connecting CSR and
Business: eStroke's Challenge to Satisfy All Stakeholders".
CC-321-086.

Contact: beric@ceibs.edu

Chan, Raymond, Chen, Shimin, Law, Justin, and Sun, Sunny.
2021. "Luckin Coffee From Brewing Coffee To Brewing
Fraud".

Contact: cshimin@ceibs.edu

Chen, Weiru and Qian, Wenying. 2021. "4 5RiE: FEHAF R

87 &". CI-321-078.
Contact: weiruchen@ceibs.edu

Fang, Yue, Qian, Wenying, Zheng, Xue and Lv, Xinghang.

2021. "5 B EHETH AIS BEIRE". CI1-021-077.
Contact: fyue@ceibs.edu

Contact: xzheng@ceibs.edu

Fang, Yue, Qian, Wenying and Lv, Xinghang. 2021. " o5k

e EBMERRRITT G )RE". CI-321-074.
Contact: fyue@ceibs.edu

Fang, Yue, Qiu, Ju and Lv, Xinghang. 2021. "#&EHR1T, f1E&

RlAHS:3. 08T R Ak 32 T4k, C1-021-075.
Contact: fyue@ceibs.edu

Fang, Yue, Zhao, Ling and Lv, Xinghang. 2021. " {8 Rfi E 5%

fr: MESIEMNE KERNEIE 2 &R PEA". C1-021-079.
Contact: fyue@ceibs.edu

Fedaseyeu, Viktar, Chen, Shimin and Zhao, Ling. 2021. "Delta
Capital: Evaluating an Early-Stage Venture Capital Investment
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ég?:?:%?ii(s%{{ﬁg)as(;\égegjeibS.edu Zhang, Hua and Wang, Xiaozhou. 2021. "ZR A EM: HERER

£". Cl-121-084.
s s . . " : @ceibs.
Guo, Wei, Li, Xiaoxuan and Qian, Wenying. 2021. "#&#£4% ik Contact: zhua@ceibs.edu

NE] . B " _
ﬁaﬁ_&? RITERME ER R Al Fy 4 2 B CI Zhang, Yu, Li, Xiaoxuan and Zhao, Liman. 2021. "E&&:

Contact: weivivian.guo@ceibs.edu bR T R B %2 8. C1-321-092.
Yang, Wei and Zhao, Ling. 2021. "{ICAA R TF: £=}4%4tHF  Contact: zyu3@ceibs.edu
SFLS5RFHRR". C1-021-088.

Contact: wyang@ceibs.edu Awards and HO“OrS

Li, Mingjun, Zhang, Hua and Wang, Xiaozhou. 2021. "{&& Wang, Yajin. 2021. Prof. Wang received the 2021 Outstand

#£H. \EBRbFEEA R EAIL". CI-321-080. Reviewer Award for Journal of Consumer Research.
Contact: Imingjun@ceibs.edu

Contact: zhua@ceibs.edu

Lee, Siew Kim Jean and Ju, Huirong. 2021. " Z&{:fd 5 F R A
RESSMHEEHR". CI-721-073.

Contact: jeanlee@ceibs.edu

Lee, Siew Kim Jean and Zheng, Xin. 2021. "##, 173h,
R —— RHSERIIEA RFE". C1-421-083.

Contact: jeanlee@ceibs.edu

Lee, Siew Kim Jean and Zheng, Xin. 2021. "4 “TE k%" &

RE — N EESEREAINERFREINE FELSW". Cl-
421-082.
Contact: jeanlee@ceibs.edu

Lee, Siew Kim Jean and Zheng, Xin. 2021. "l BR&%k,
B — gt ERATR AR 2B C1-421-081.

Contact: jeanlee@ceibs.edu

Wang, Gao, Wang, Yajin, Qiu, Ju and Lu, Lijing. 2021.
"OATLY RE—/HEEZF". CI-521-076.
Contact: wgao@ceibs.edu

Contact: yajinwang@ceibs.edu

Wang, Qi, Cao, Zhijing and Li, Zixian. 2021. " £&K. B

3 B U5 B SRS C1-521-087.
Contact: gwang@ceibs.edu

Wang, Taiyuan, Chng, Han Ming and Zhao, Liman. 2021.
"ThoughtWorks China: Enabling Innovation by Being Agile
and Lean". CC-021-072.

Contact: taiyuan.wang@ceibs.edu

Contact: dchng@ceibs.edu

Zhang, Hua and Wang, Xiaozhou. 2021. "&475: ZTiLE

RFE". Cl-121-085.
Contact: zhua@ceibs.edu
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