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As China’s only business school to originate from gove
CEIBS is committed to educating responsible leade
Breadth’ in line with its motto of ‘Conscientiousn
Leaders from the Chinese central governme
CEIBS as “a cradle of excellent executi
co-operation”.
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CEIBS MBA Program
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18 Months Full-time English
Program (12 Months Option)

18 MTAERELRXINE
(PR — ST )

(Integrated China Strategy Project)

ﬁﬁ 3 Months Consulting Projects: ICSP
Tj] 3 PMALGEPEEESEmE
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4 Concentrations: Finance, Marketing,
Entrepreneurship, Digital Business
SEBIERNEL, SRS TIHEH.
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10 Weeks Summer Internship
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(with 40 top-tier B-schools globally) ;
1 NN * CEIBS MBA Ranked #7 (2021) / FERMBAZIK % 5 (2021)

(5 40 FREeKINRBE FRE 1) Top 10 globally for four consecutive years
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MBA2021 Employment Highlights

*

MBA2021 Eill =5

95.5
100

Response Rate
BEES

Job Offer
Accepted Rate

9% (FRLE)

* All the information and
analysis enclosed in this
report is based on 159
responses (Response
Rate: 100%) received
from the MBA students
who graduated in 2021 in
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iob Oftfe:I Rat R e Back to Previous Employer
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BHE (RALE) LRI/ ERREE

," _______________ Starting Own Business
IR

the 3 months following Seeking K
graduation. Employment
SREAA %L 4-5%) . K Family Business
! Still Seeking Empl t , g ST K&
I i HHHHH FREBEBSHHET presciSlede Rl
MBA2021 EFEEFILE Continuing Education
STARREMIN15013EF R = O Y RIS
HEE, EEE 100%, 159
- P Not Seeking for Other Reasons
MBA2021 Total . . e N
Number of Graduates 27 _ o o RRRERRE
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Not Seeking
Employment
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Profile of MBA2021 & MBA2022
MBA2021 & MBA2022[@ F 4R
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Pre-MBA Industry 17453 % MBA2021 MBA2022 Pre-MBA Function BREES 7 MBA2021 MBA2022

27

Places of Origin

EIRMEZR K

Total Enrollment

610-720

Mid 80% GMAT Range

® Financial Services ER#ARSS

® Technology &l

® Manufacturing i\l

® Consulting &1

o Healthcare Ef7

® Government/Non-Profit EXfF/AEEFI£H42

® Finance/Accounting s&7#/M14 53

® General Management 24 &8

® Marketing/Sales E54/55

® Operations/Logistics IE&/4)%

® Consulting &if]

o |nformation Technology/R&D 15 BFAR/FF &

30.3 5.9

Average Age upon Average Years of
Enrollment Work Experience
FIINFFHS THTIEELR

® Media/Entertainment @A/42 5 ® Entrepreneur/Partner gl dl&/&kA
e Consumer Packaged Goods jH 2@ ® Human Resources A17%

® Energy BEIR ® Others Efth

o Retail T&

o Real Estate S~

e Transportation & Logistics Z48/457%

e Others Hfth

33.1% 40.1%

International Students Female

ER A s Geographic Origin &5 MBA2021 MBA2022

Academic Background FH &= MBA2022

® Business & Management BRI&EIE 50.0%
® Science & Engineering I TH} 32.6%
® L anguage & Arts X#} 4.6%
e Others Hfth 12.8%

® Mainland China FREAPFE 66.3%
® Hong Kong & Taiwan, China FREE&IIX 0.6%
e Asia Pacific LI A ERF#X 14.0%
® America =M 8.9%
® Europe ERM 9.6%

o Africa EM 0.6%




MBA2021 Employment Analysis

MBA2021 @7tk 3t

Foreign-Owned Enterprise

PNV

o Chinese Private-Owned/Holding Enterprise

Chinese State-Owned Enterprise
320 ] PEd

Joint Venture
a2 ] 2450

Government/NGO/NPO

0.8% EAF/NGO/NPO

g ()

30.1% }iﬁ%ﬂﬁno\ogy
18.3% - Heatcare
15.1% - Finance Senices

EERARSS W
10.3% Mﬁ\%f\ajfturmg
9.5% - %gr%%ulting
6.3% gggﬁer Packaged Goods
2.4% I %grﬂij:iulture

2.4% I ]

o Transportation & Logistics
o Jets

Others
a.0% [ &%

46.2% anager

233

o Leadership Development Program (LDP)
16.2% [ 55050

Professional
10.20 [ 5

Assistant Manager
7.7% Wl =iz

6.8% [ Lsz
3.4% I %lipérv\sor

GMNice GM
1.7% | gzmange

18% | i
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28.8% [ age

6.8% Operations/Logistics

EEMIR

o Information Technology
1.7% | EEES

0.8%

Others
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Job Locations
T{Fith=

America & Europe

EREER

Germany | {EE

Italy | EXF

USA | £F

United Kingdom | Z[E

Asia Pacific

HthIr KE RNt X

Hong Kong, China | FEE# 0.8%

India | EDEE

Thailand | Z=E
Singapore | Fi0#%
Japan | B%
Kazakhstan | BiE5eHii8

4.7%
3.2%
2.4%
1.6%
0.8%

B _

Mainland China
833% FE KB

Shanghai | ki
Beijing | it5
Shenzhen | ;&I
Hangzhou | #i{
Jiaxing | E
Chengdu | FE#B
Foshan | Ll
Guangzhou | I
Quanzhou | R
Xiamen | [E|7]

@ All Students &1&¥4E
M Chinese Students FE¥4
M International Students ErF4E




Salary Analysis*
A

Annual Guaranteed Cash by Industry {TUk 5 FEEUN(RMB)

Percentage B4 Lt Median F{ii%k Range SEE
Technology Rl 30.1% 400,000 132,000~878,808
Annual Salary Structure F$r£51(RMB) Healthcare BF7 18.3% 600,000 350,000~800,000
Financial Services & gARSS Al 15.1% 447,000 70,000~800,000
Annual Base Salary EZA&E#r 420,000 70,000~1,400,000 Consulting &1 9.5% 420,000 116,000~660,000
Other Guaranteed Compensation EftIEIEFEUN * 85,800 2,000~400,000 Consumer Packaged Goods JH#iaa 6.3% 500,000 286,000~1,400,000
Annual Guaranteed Cash BIEEEWA 463,500 70,000~1,400,000 Agriculture 7Rk 2.4% 352,000 300,000~450,000
L — Retail B 2.4% 419,200 338,400~500,000
Others EAth 5.6% 450,000 160,000~1,000,000

Annual Guaranteed Cash by Function ERgE5IEEUTN(RMB)

Percentage B 4Lt Median F{i%k Range SCE

General Management &2 &2 28.8% 500,000 234,000~1,400,000 Annual Guaranteed Cash by Job Location T{Eith 524 2EE U (RMB)

Marketing/Sales EH/{HE 28.0% 464,000 132,000~878,808 . N -
Finance/Accounting /143 17.8% 450,000 70,000~800,000 Percentage B571t Median e{ir 8 Range S/
Consulting &8 16.1% 500,000 116,000~700,000 Mainland China #E ApE 83.3% 464,000 70,000~1,299,000
Operations/Logistics & &/45 6.8% 347,500 250,000~780,000 Asia Pacific EAhIFKERFHX 13.5% 407,500 116,000~1,400,000
Others Hfh 2.5% 602,000 504,000~700,000 America & Europe FRZEER 3.2% 600,734 250,000~660,000

Annual Guaranteed Cash Distribution

FUWN7(RMB)

* Foot Note HftiE

1. The Salary Statistics enclosed in

International

this report is based on 112 Chinese

responses who have useable salary All Students Students Students
information, among 126 %ﬁk?ﬂz EFI ?’_:E Bﬂ??i
job-accepted MBA2021 graduates
(Response Rate: 88.9%).
. Among the 112 responses with
useable salary information, 57
responses have reported Other <= 100,000 0.9% <= 100,000 1.1% <= 100,000 -
Guaranteed Compensation in 100,001 ~ 200,000 4.5% 100,001 ~ 200,000 1.1% 100,001 ~ 200,000 16.7%
addition to the Annual Base Salary. 200,001 ~ 300,000 10.7% 200,001 ~ 300,000 11.4% 200,001 ~ 300,000 8.3%
300,001 ~ 400,000 16.1% 300,001 ~ 400,000 18.2% 300,001 ~ 400,000 8.3%
AAFEET 112 & 400,001 ~ 500,000 31.2% 400,001 ~ 500,000 34.1% 400,001 ~ 500,000 20.9%
WENES, EEx 500,001 ~ 600,000 14.3% 500,001 ~ 600,000 15.9% 500,001 ~ 600,000 8.3%
5 126 & MBA2021 BEELS 4 600,001 ~ 700,000 9.8% 600,001 ~ 700,000 10.3% 600,001 ~ 700,000 8.3%
£ 88.9%. 700,001 ~ 800,000 8.0% 700,001 ~ 800,000 5.7% 700,001 ~ 800,000 16.7%
. 3 800,001 ~ 900,000 1.8% 800,001 ~ 900,000 1.1% 800,001 ~ 900,000 4.2%
- EEg ‘ﬁﬁﬂw‘““ﬂgm’ 1 900,001 ~ 1,000,000 0.9% 900,001 ~ 1,000,000 1.1% 900,001 ~ 1,000,000 -
HREERE T HREETEZINE
EEEN. >= 1,000,001 1.8% >= 1,000,001 - >= 1,000,001 8.3%




: . Summer Internship Examples &
MBA2021 Summer Internship Analysis Integrated China Strategy Projects (ICSP)

MBA2021/& 8 RA3E 3 534 ST IR0 5454 E SRS

ICSP Schedule T BB ja) &

Industry 174k I Mid. Aug - Oct. I
26.1%
******************************************************** Submission & selection
=
ial Services &AMARSY =l Summer Internship Examples Z 52 SJ% () of projects
ology Rl 20.7% I B #hisk
nufacturing #ilx& 14.1% : Finance
—————————— B | 2w
i 6.5% ’ :
ffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffff Key areas include investment & industry analysis, valuation modeling,
Consumer Packaged Goods jH %5 5.4% financial due diligence, M&A restructuring, performance benchmarking, .
””””””’44% budgeting & forecasting, etc. Dec-'m‘fd;ﬂ)"
D T BASTUSN. HEREKE. MSREREE. HWEH. LEHTH. MEmNE
Marketing Students meet client and develop
i
framework & draft proposal
Function HR s
HREE B FESQEDE,

. R Projects undertaken include branding strategy, online and offline HIZHIMBEWIEZR S &2
Marketing/Sales /%66 34.8% marketing campaign, online channel development, market dynamics and . - -
R ot <R /b s t:'i;c;ﬁarr:algj;*b;sgﬁin;;dj;cf;?;éaf;. BB L. WEELERE
Consutng & 228% B =55 e, SRR
General Management &r&&%® By Consulting
Operations/Logistics i&&/4i 5.4% &ig
Others EAth 4.4% Students work on strategic planning, business transformation, commercial Key issues & analysis, final
”””””””””””””””””””””””””””””””””””” due diligence, strategic partnership, business innovation, business report & recommendations

process design/optimization, etc. SRR R
3 N 1 NB=ToE s d SO b /. L
EREEARR, W SSEE. BmURIRIAE. SIRSE WSeH. RERITSHNKE =R TR IR 5N
Daily Salary/Allowance B#i/:£M (RMB)
Median Fii#K 350
Mid 60% Range HRiE|60% X [&] 150-600

Possibility for student internship
to assist in execution of plan
BHTEELS)

LA #I0 B L




MBA2021 Employers
(Full-Time & Summer Internship)

MBA2021[gEE (2R 5 2EH

1523])

Abbott Hit BFC H8& I DSM 7572

AbbVie a4 Biogen #f& DuPont #3#8
Accenture RF%E Bits x Bites Bt 4

Adaptovate Booking Holdings E Eccang 2 GFH%
Agoda ZEJIA Bracco 3R I Eddingpharm 1ZB8EZS
Agora Space Bridgepoint 1/ s 3% & Emerson 3 2R
Airwallex %750 Budweiser APAC B EIL A Ernst & Young &7k

Alibaba FIEE R ByteDance T Bkz Estée Lauder HiF =152

Align Technology & 77:H%

Allergan Aesthetics 3 /REEEZ Cainiao Group 54 E Fortive f@i8 &,

Altran IZ6) Cargil &5 FOSUN 22

Amazon 753 Cathay Capital FlIZES

Anta & CCRC HRERHY Galaxy Yuanhui Investment $E5a R C 1834
APP 4Rl Chanel &%) L GE Healthcare BRI BB SEST

Apple 3R China Cinda Asset Management FIE({SiA A= E1E Genharmony Capital ZF1& s
AstraZeneca [JHfFI China Investment Financial Holdings H13& Fald & & . Guan Sheng Yuan Food B4R R &
ATM Capital CICC FzAF]

Automobility &1 CIMB Group BX & EPrEE]

AVIC Trust RAEHE Cnest Electronic Technology ZE44E8-F

Covestro £ 28l

Hisilicon #4975 &

Baidu Ventures B E X% CRED

Bayer FH

Honghu Education 3855 & S&H

BDA Partners S48 % Danaher FHAiif

DiDi &

Bean Tech llZ 5 8E

In3act BB f55EH

BEENEXT Donati Lift Components

Haitong Securities @ IE#
Hangzhou Lava Biotech /N hiI E A1k
hivetime

I Industrial Growth Platform &g &2 414

I H
AkA
L Mgy

“UERFEERLIEFRN FMBA 4, MBA RiTmARMBENSH, H*F

R—ERBSRENEZEND®E, LLERDRSHAFRNTE SHMFATHHRER
I MHRIBEEE T RS MBA B2k A, HIRX MBA FENEEER. HER
FRESGE S BB MR B BRI E S AR SIRES MBS RISENT
WMEEN, MAARRERBNENE, HFRREESMFHIFER MBA
VA NBI R R |

‘BRERLEEREAFELRINBE LR —, SERIEF 7 Al
BEERUATHRNBAT, KEAFTBHEILRRILR, RZELMA
TEERIHFRNE KARGEAREERBRIRITF AR E,
—EHURMPRERFE RIFOREGIERR, BifirhRASICRIHEH
AT Tl KK, HIIBEEFHER

, REMERSH, I ARE"

INTEGRAL /8185518 NEXTracker Stanza Living
QY EFZ Nike fif 52 Sub Sri Thai Public Company
Novartis &4 SUNAC &8l

"1 J&T Express hRiER Novozymes J&E4E(S Suochen Information Technology ZR1E SRk
J.P. Morgan EER K@ Suzano BAEE AR
JD ®mA&R OPPO
Johnson & Johnson 384 Orient Securities Innovation Investment Z=3IESIFT nTeCh Mahindra S#nAfHR
B Telink AT
Kamal Kisan nPandora i) .Tencent FEIH
Kangjian Information Technology i s SA PEAK AMC R & ITigerS EEMERE
Kaseya £ 75 Power Pacific #1/RAF Truma %58 S
KaVo &R Pro Capital & & 7x
KPMG DR PWC S4EKE HUleoo B
Kyligence EEE {5 BiA United States Department of the Treasury = E I EEE
nQininan Food &3&H i
W72 viatris 2%
.VIP.com MEme

1 Walmart China % /R3]

Lincoln International # 5 EPR& & Zi8

.Wenzheng Consulting [EIE&

¥ sBove RERHER

Werfen X35

Lingang Group IE&5£EH
LLYHMM SHOP £ & 5851515 I Segway-Ninebot /1. E 2]

WestSummit Capital %£1L13&

Loyal Valley Capital IE&H 4 Shanghai Disney Resort Eigi#i 18 E{RX

Willis Towers Watson 3534815

Shanghai Jianshen _E/&{&E R RN

Winner Technology SC48%H 2

McKinsey & Company Z &% Shanghai Pharma Health Commerce EZ5 =25

WorkMotion

Mercer =141 Share Capital D Z#&&E

Woternet Supply Chain Services 7k W [E PRt iz

Methanex 522 SHOWMAG H KR

Michelin K E#4 Shunwei Capital T2

Microsoft %R SIG Asia Investment

.WuXi AppTec ZjBAERE
Zeiss 7]

Mondelez 127 Sinopharm E|Zj & H

EZKH BT T Bm

Myntra Designs

Leaf Legal
Li & Fung FI=F 'R E)
Life Venture Capital 48 & 7 Roland Berger & = D11&
Lilly L3 RTMAP S EE
|

| SKF EF

.ZS Associates BB &

LR
ANZRRISE
FR&EH

‘PREFLEFREERMANEZRZ—, BT T AEREERKAFNRAAT. RN, FEEEEAE
PRl OB RARS MRS RH B, BATAEHITILERE, AT LAA R HRIE TR oh

S5hmisgsa &1, FRAORTIHERESMEMK, HEEFARRI MM 2020 ERE MBA FRHET ‘] F 1 .
MEB’, W3 TREHREFHBINBET 3 MRFH MBA2021 @4, tiTES BN TENMIBERESE 1 i
MBENITIERY, BT AASBINRRR G, BRPRACWRRRMAIEMABIHAT. HiTHRERRSH
RRARSEAE AN A 32 7R xﬁlFF&'%D?tﬂ}?ffﬁﬁﬁ%aw%f’ﬁo”
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Finance & Strategy Leadership Program

Estée Lauder

66

The 18 months MBA has helped me to
become a more rounded professional with a

global mindset. On campus, the MBA
curriculum broadened my horizon as a
student. Off campus, living and working in
China has been a life enriching experience.
Though the MBA has just ended, our journey
as a part of the CEIBS family has just begun.

| look forward to continuing to contribute to

the CEIBS community.

Buyer & Data Analyst
Donati Lift Components

66

It all started as a challenge to prove myself
that | could gain a higher quality business
knowledge even though | had never studied
Finance before. It got even more challenging
as we were caught in the midst of a very
special historical moment. But finally, CEIBS

MBA ended as a beautiful and transforming

o

journey that made me a “better me”.

Senior Brand Manager
Li & Fung

66

The 18 months study at CEIBS was an
absolutely rewarding and eye-opening
experience. Through 'China Depth and
Global Breadth', CEIBS MBA provides a
unique value to young professionals looking
to further pursue their career development in
China. As an entrepreneur coming from a
marketing background, | was able to develop
my strategic thinking and problem solving
methodology, making me more competitive.
The knowledgeable professors, helpful CDC
consultants, talented fellow classmates, and
outstanding alumni will always be a treasure

in my life. 99

Recruitment
Activities:

HEYEDATES

Annual
Recruitment Fair

2021/2022 Recruitment Calendar
2021/202213E2H B

Internship Job
Posting Kick-off

Full-time Job Posting

Kick-off

On-campus Company
Presentation Kick-off

MBA2022 Resume
Book Available

Earliest Recommended

Bl Response Date to

Full-time Offer




Career Development Center -r

Ei'\lkﬂilﬁﬂlﬂlu

MBA Students Career Support
FERI SRR

Alumni Career Support

BERERL ST

Partner with CEIBS

S1EHREX

ENGAGE
aiF

Collaborate with CEIBS faculty,
students and alumni to increase
corporate brand awareness.
S5hRimE. BRRE1E, §FAEWEm,
EF Ak mAE,

Integrated China Strategy Project / Internship
SEFESESEmE/ES

Industry / Executive Forum
Tlein/EREERIR

Career Workshop / Mock Interview /
Career Exploration Program

BRIV & & TR/ E R/ BRARZRINE

Market Exploration Trek / Company On-site
Visit / Campus Visit
MIFIRER Z IR/ AT FEH/F R R]

-

Student Event Guest Speaker & Sponsorship
FHIEThERENREEN

Mentoring Program
U=
FIRABRRB/FERFE

Executive Education

SEHE

1
1
1
1
1
1
1
1
:
1
: Corporate Sponsorship / Student Scholarship
1
1
1
1
1
1
1
1
1
1
1



