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Innovative Launch of CEIBS Pando Tree Association
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wo majestic yachts with

entrepreneurs from two

generations, experts and
scholars on family business and family
heritage, sailed from Daya Bay to
Xunliao Bay on December 8. Passengers
excitedly spoke with each other in the
tranquil setting. This was the innovative
launch of CEIBS Pando Tree Association,
which is affiliated with CEIBS Kaifeng
Centre for Family Heritage. A day later,
Shenzhen was the venue for the second
half of the programme, a forum on
family business.

Over 50 guests participated,
including members of the association,
entrepreneurs, special guests and
experts. The theme of the forum was
family business development and
family culture preservation.

The forum took place at the
stunning Sheraton Huizhou Beach
Resort. Speaking to participants on
behalf of the school, CEIBS Vice
President and Co-Dean Prof Zhang
Weijiong analysed the development

opportunities and future direction of

The Pando Tree

The Pando tree is one of the oldest on earth.
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privately owned enterprises. He also
pointed out that family businesses
are the pillar of these enterprises
and it is therefore vital for the new
generation to carry on the work of
their predecessors and promote their
own unique corporate culture. On
behalf of the day’s major sponsors,
Kaifeng Foundation Secretary General
Ellen Hu extended sincere gratitude to
forum organisers and expressed firm
support for the event. In his keynote
speech, NTU Professor of Philosophy
Jeu-Jenq Yuann discussed the ethical

implications of family and its value

for the times. CEIBS Professor of
Finance and Accounting and Co-
Director of CEIBS Kaifeng Centre
for Family Heritage Oliver Rui then

shared his views on how to develop a
family business into an age-honoured
enterprise. He analysed several family
businesses that have prospered for
generations and unveiled the secret
formula for their success. After his
speech, participants engaged in a
roundtable discussion during which
scholars and entrepreneurs shed light
on the development of and succession

within family businesses.

It has a massive root system. With numerous huge
stems, one Pando tree can be as enormous as an
entire forest. In Latin, Pando means “l spread.”
The Association was named after the mighty
Pando because it is expected that it will share the
tree’'s characteristics. It will “have a foundation
as firm as its root system; as many achievements
as its stems and preserve the heritage of family

businesses in the same way that the Pando’s root
sends up new stems.”

The name Pando represents the continuance
and development of a family line. It also
symbolizes the preservation and promotion of the
family spirit amid business expansion.

PANDO is also an acronym for Passion,
Achievement, Navigation, Diversity and Originality,
which are the five goals of the association.
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